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INTRODUCTION

Institutes of Technology (loTs) will
be prestigious and high-quality
education providers delivering
higher level (mainly Level 4 and 5)
technicaleducation with a clear
route to high-skilled employment.
The Secretary of State describes
them as “the pinnacle of technical
training”. loTswill be a new type
of provider, designed specifically
to deliver the higher-level
technical STEM skills that
employers and the economy
need.

*The consistent application of
Part A of these brand guidelines
is a licence requirement for loT
partnerships.

Institutes of Technology Brand Guidelines

Introduction

We use technical language and symbols
to create the core logo type. This has
been doneto reflectthe scientificand
technicallanguages thatthe students
will learn to express themselves.

The logo-form itselfis modular and
flexible. Thismeansthatit'san
adaptable brandmark for the interactive
age. It can be customisedtoeachloT's
local needs aswell as being flexible
within an ever-changing communications
landscape.
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PART A - MANDATORY

Section A is part of the licence
agreement and therefore mandatory.
This section includes rules on how to us
the logo, 0T symbols and co-branding
assets.

Institutes of Technology Brand Guidelines

Any questions? Contact your Account Manager (Department for Education).
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LOGO CONSTRUCTION
Creating the logo
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LOGO CONSTRUCTION

Thelogo is created arounda square
grid. This process allows for a modular
construction, creatinga cohesive
connection between all of the logos.

Thelogo is a truly adaptable
brandmark for the interactive age. It
can be customised to each loT's local
needs as well as beingflexible within
an ever-changing communications
landscape. Whilethe logo is flexible, it
isimportantto note thatthe logo
should only be used within the

parameters set out in these guidelines.

For the localised logo, the names of
theloTs are comprised of complete
squares. When constructingthe
localised acronym logo, we use half
square toincrease horizontal space.

All logo versions have the opportunity
to be recolouredinvariations of brand
colours. Considerations to contrast
ratings need to be considered.

Institutes of Technology Brand Guidelines

L INCOLNSHIRE
I(N|S[T|T|T|U|T[E
T[E|C[H|N[O|L]O[G

LINCOLNSHIRE

IQRT

Logo Construction
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LOGO FORMATS
Variations of the logo
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LOGO STRUCTURES

The logo is based on dynamic
structure. Itis builtto
accommodatevarious place
names, changingits shape based
on thelocation. Whentalking
aboutvaryingsizeswe are
referringto the black squares.

1. Localised logo

Varyingsize dependingon
location. Maximum of 9 cells, so to
not encroach the black‘of square.
Minimum of 3 cells.

2. Localised acronym logo

Available in 3 different sizes of
varyingverticalwidth. Can
accommodate 1-3linesof a
location name.

Institutes of Technology Brand Guidelines Logo Formats

1. Localised logo

2. Localised acronym logo
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LOCALISED LOGO BLACK COUNTRY & MARCHES GTR. BIRMINGHAM & SOLTHULL

The localised logo is shown
here with examples of
locations. The negative space
- blacksquaresvary
accordingto their location.

The point size of the location SOUTH CENTRAL

name and‘OF arethe same.

" ; . I(NISIT|I|T|U|T
e proposed usage for the

localised logo would be for TIE[C]H|N|O]L|O

various printed materials,
badges, nametags, clothing,

stamps, signage, TV, online,
reporF%s, sc;gcialsc,j)clothing,
bogks.,notepads,stationery IINISITIIITIUITIE IINISITITIITIUITIE
and pins.
TIE|IC{H|N|O(L|O|G|Y TIE|IC(H|N|O[(L|O|G|Y
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FOR MOTION ONLY

LOCALISED
LIVING LOGO

We have developeda’living
logo’ where some of the
letters alternate with
scientificsymbols to reflect
the STEM focus of the loT
project. These mustonly be
used in dynamicsettings
(online, digital displays, social
media),and never in static
application such as printand
signage. The example here s
purelytoillustrate the
concept.

The livinglogo is supplied
centrallyto loT partnerships.
You should not create your
own version.

Institutes of Technology Brand Guidelines

—

Logo Formats
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LOCALISED
ACRONYM LOGO

The localised acronym logo is
shown here with examples of
locations. The negative space -
black squaresaimto createa T’
mark emphasisingtechnology
as its focus.

Availablein 3 sizes from 1-3
lines for the location,
consideration needsto be given
to future namingselection to
work within the maximum
bounds of the logo.

The proposed usage for the
localised acronym logo would
be for various printed
materials, badges, nametags,
clothing, stamps and pins.

Institutes of Technology Brand Guidelines

EAST
LONDON

LONDON
CITY

LINCOLNSHIRE

Logo Formats

WEST OF
ENGLAND

NORTH EAST

SOUTH WEST
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LOGO RULES
Do’s and Don'ts
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EXCLUSION ZONE

To use the logo effectively,
always maintain clear space

around thelogo from page
edges and other elements. LINCOLNSHIRE

The clear space around the IIN(S|T|I|T|IU|T]|E
logo is demonstrated here by

a single square from the TIE|CIH|N|O|L|O|G|Y
logo.

As shown, relative tothe size
of the logo, it is consistently a
square asa point of
measurement.

Always make sure the logo
does not touch any other LINCOLNSHIRE

elementsfor legibility.
0
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LOGO MINIMUM
SIZES

Each of the logos for loT have
been designed to reproduce
atavaryingminimum

heights. Thereisno Minimum for print Minimum for web
maximumreproduction size
of the logos. The logos to the
: EAST LONDON
glg;(taareshownto actual e o EI T

- logo prx INSTITUTEH
1. Localised logo TIEJCIH[NIOJLIOIG]Y LIEIC I BINIE L Bl

Print- 20mm height

Web - 60px height 2. Localised E——
P acronym logo i 0 ) - 0
2. Localised Acronym logo

Print- 20mm width

Web - 60px width

Minimum stroke width of
each logo for both printand
webis 1pt. Line width scales
proportionallyto the relative
scale of each logo.

20mm 60px
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LOGO DOON' TS

The configurations of the logo
must never be altered. Alwaysuse

theidentity artwork provided. 1
L ' IN|S|T]T|T]U[T|E
These principles applyto all logo TECINOI: GH
versions. b | LINCOLNSH:
1 D ¢ stretch th * [IIN]s|T|T T|U|T|cCR
. Do not stretch or warp the Tclcinin o Llolc
logo in any way. > LINCOLNSHIRE | -|0]c]Y]
. ' I|n|s|T]z|T|U|T|E]|0F
2. Do notoutlinethelogo path TIE[cla|w|olC|o]6]Y]
or text.
7 | H E
3. Do not change the colour of e &
the logo to anything other 3. TNS TII T oTE 2 =
u
than the brand colours. S RRMGIEG GE z:
4. Do not extend ANY of the —
square grids. — =
5. Do notcreateyourown loT &, o
name. T|e[c|[H[N]|o]L]0]G]|Y %&
6. Do notfill the logo with any
sort of gradient, textureor
image_ =
' IIN[S|[T|I|T|U|T]E
7. Do not rotate or skew the logo T|E|C|H|N|O|L]|O GE

in any way.
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SYMBOLS

We use technical language and
symbolsto create the core of
thelogo. Thishasbeendone to
reflectthe unique and
pragmaticbuilderlanguages
thatthese studentswilllearn
and use on a regular basis. Here
we reference various
typographicsymbolsusedin
various forms of education.

These symbolsactasa
reference pointthatindividuals
in different fields of education
and the workforce can relate to.

The initial proposed usage of
theseis limited to the master
and localised logo versionsin
motion only. These symbols will
act as alt-charactersto the main
typeface. Switching between
characters, thelogo adds a
furtherlevel of excitementand
problem solving.

Institutes of Technology Brand Guidelines

Symbols
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CO-BRANDING RULES
Co-brand and HMG
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CO-BRANDING
COLLEGES

When incorporatinganother

college’slogo, we use the
lockups shown opposite. The _
space betweenthelogo and LINCOLNSHIRE

Eﬁélﬁ‘éfsahQSL‘Z?SEQﬁrﬁL”t?ve IfN[SITIIJTIUITIE \Q/Fareharn
toits size. Tle[c|H[N[O[L]O]G]|Y]| [/ \College

All co-brandingshould only
be used with the Master and
Localised logo types.




May 2022

Institutes of Technology Brand Guidelines

CO-BRANDING HMG

The HM Government (HMG) logo can be used alongside the loT logo.
This is decided by who is using the design:

« Educational partners Further and Higher Education

It is not compulsory to use the HM Government logo (as these
institutions are implicitly approved by government), but they
have permission to use it if they feel it would help with the
positioning and credibility of the loT.

« Partner employers ie. those that are part of the official loT
consortium for an area

Use of the HMG brand is compulsoryin any loT designs.
Although it is likely to be used rarely - possiblyin
websites/reports as part of wider Corporate Social
Responsibility reporting - itis important for the HMG logo to
be used in this context.

Examples are provided of the l0T logo and cobranded lockup with the
HMG logo.

Here are examples of using the 10T logo and cobranded lockup with
the HMG logo. As per the HMG logo guidelines, the logo should sit in
any of the corners illustratedin 1.

In 2 we show how the HMG logo would sitin the adjacent or opposite
corner as the loT and cobranded lockup. The HMG logo and the
cobranded lockup never sit together.

In 3 we show the minimum and maximum size of using the HMG logo
in relation to the square cell from loT. The minimum size of the HMG
logo is half the size of the loT cell. The maximum size of the HMG
logo is the size of two cells.

Co-branding Rules

4

HM Government

E|S Yareham
G|Y /\College

e

HM Government

3.

A
| HM Government

3
| HM Government

HMG guidelines as follows:
https://gcs.civilservice.gov.uk/guidance/branding-guidelines/
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PART B - DISCRETIONARY

Section B is NOT part of the licence agreement
and therefore is discretionary. This section
includes how to use colours, typeface,
photography and loT branding assets.

Any questions? Contact Sophie Noble, Gatsby Foundation (sophie.noble@gatsby.org.uk)


mailto:sophie.noble@gatsby.org.uk
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COLOUR
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COLOUR

Primary palette

General Employer / Partner Student/ Education Provider

R45 G45 B50 R250 G100 B63
C70 M60 Y55 K70 CO M70 Y75 KO

R233 G233 B225
C15 M10 Y8 KO

R20 G60 B150
C70 M15Y0 KO

R255 G230 B225
CO M15 Y10 KO

R20 G60 B150
C100 M85 Y5 KO

RO GO BO
CO MO YO K100

Secondary palette

Local loT differentiation, infographics, diagrams etc.

R231 G255 B152 R216 G138 B245 R60 G212 B157 R120 G230 B230
C15M0Y60 KO C25 M45 YO KO C80 MOY50 KO C65 M0Y20 KO
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TYPOGRAPHY
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TYPOGRAPHY

National Level

NB ARCHITEKT R
HEADL INES

Source Sans estetexeddisaliquiquid quiut
magnit quam inis debitati dunt officiatia corpos
rates es eos ea quod miliame niasperibus, avel
etfugitas periam quibusciendio cus dolorro
ipsumque et ex estiisq uatquam quianon

reriae la sitae nissunt.
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TYPOGRAPHY

Local Level

LEKTON BOLD
HEADLINES

Source Sans estetexetdisaliquiquid quiut
magnit quam inis debitati dunt officiatia corpos
rates es eos ea quod miliame niasperibus, avel
etfugitas periam quibusciendio cus dolorro
ipsumque et ex estiisq uatquam quia non

reriae lasitae nissunt.
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PHOTOGRAPHY
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PHOTOGRAPHY Level 2

Dark reportage
with lighting

Level 3
Reportage

Front covers, ads,
banners, landing pages

Leveld
Hero studio
portraits

Brochure spreads,
secondary pages
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LEVEL 1

Hero studio portraits
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LEVEL 2

Dark reportage with
lighting
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LEVEL 3 iy

Reportage S l ;Q

=
-
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BRANDING ASSETS
Audience - General

The copy within the example assets is for illustrative purposes.
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1 EL

TALENTS |
\

\

-

1I_l" _ TheloTs

- have
launched.

ind out more at
institutesofte"chnology.org.uk
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FUTUR
THAT FIT

Is right here today.

Inis debitati dunt officiatia
corposrates es eos eaquod
miliame niasperibus,avelet

Fugitas periam quibusciendio
cusdolorroipsumqueete
stilsquatquam quianonrer

Sitae nis sunt.Eribeasolo
moditia turest latus, quodi
optadolores eatur, simaio
comniae. Source Sans est et ex

Find out more at

=S

etdisaliqui quid qui ut magnit
quam inisdebitati dunt
officiatia corposrateseseosea
quod miliame niasperibus, a
vel et fugitas periam quibusc
iendio cusdolorroipsumque
etexestiisq

Institutes of Technology Brand Guidelines

Branding Assets - Audience - General
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GENERAL

Poster/ad

'r
@ N
-
|

THE 8
FUTUR

" .
o \
‘j o
7'

The hom
of tomorrow’s
technologists.

Find out more at




May 2022

GENERAL

Brochure

TOMORROMW'S
TALENT.
TRAINING
TODAY

Wave three
prospectus

SourceSansestetex
etdisaliquiquid quiut
magnitquaminis
debitati duntofficiatia corpos
rates es eos ea quod miliame
niasperibus, a vel et fugitas peri-
am quibusciendio cus dolorro
ipsumgue et ex estiisquatquam
quia nonreriae la sitae nissunt.
Eribeasolo moditiaturest latus,
quoeatur, simaio comniae.

Unttur, verferum incimodi rem
et, tem rem. Nam nihiliquuntent
liquidicitam laborio repediip-
sundis que est possit, sinusciis et
fugitatio de maionsectur, nobist
etinciliquiblaut quam laut et
prestoresedips. Sourc e Sans
est et ex et dis aliqui quid quiut
magnitquam inisdebitati dunt
officiatia corposrateseseosea

WE ARE THE
NEXT GEN.

quod miliameniasperibus, avel
et fugitas periam quibusc iendio
cusdolomoipsumqueet ex es-
tiisquatquam quia nonreriaela
sitaenis sunt.Eribea solo moditia
turest latus, quoeatur, simaio
comniae.

Unttur, verferum incimodirem
et, tem rem. Nam nihilig uuntent
liquidicitam laborio repedi ip-

M

=3

Institutes of Technology Brand Guidelines

A

.

-

Source Sansestetexetdisali
quiquid quiut magnit quam:

M Inis debitati dunt officiatia
corpos rates es eos ea quod
miliame niasperibus, avel et

W Fugitas periam quibusciendio
cusdolorroipsumqueete
stiisq uatquam quianonrer

M Sitae nis sunt.Eribea solomod-
itia turest latus, quodi optado-

lores eatur, simaio comniae.

Unttur, verferum incimodi rem
et, tem rem. Nam nihiliq uuntent
liquidicitam laborio repediip-
sundis que est possit, sinusciis et
fugitatio de maionsectur, nobist
etinciligui blaut quam laut et

Branding Assets - Audience - General

Source Sans est et exetdis aliqui
quid qui ut magnit quaminis
debitati dunt officiatia corpos
rates es eos ea quod miliame
niasperibus, a vel et fugitas peri-
amquibusciendio cus dolorro
ipsumqueet ex estiisq uatquam
quianonreriaelasitaenissunt.

Find out more at
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GENERAL

Pop-up banners HOEENTHEE -

FUTURES
THAT

FIT i‘?

THE *'(\
FUTURE
IS READY

Welcome to the home of
tomorrow’s technologists.

Institutesoftechnology.org.uk

Level 2 photography
example
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GENERAL

Lanyards

ELTZEE B

12IM97 J01US

JOHNATHAN
LONGBOTTOM r

7

l
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GENERAL
Webpage - top

HOSUHENEEE - s seorizen  comacr

TOMORROW'S
WORLD,

TODAY

Welcome to the Institutes of

Technology, where we’re
helping transform the future of
P R technical education in the UK.

IPSOM DOLAR
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GENERAL
Webpage - Scroll

ABOUT IoT'S

“The pinnacle of technical training”
Find out whatthe Secretary of State
Savs abautthe loF: Backed by the DfE, our prestigious network
connects further education providers,
universities and industry leading companies, to
develop and teach the high-level STEM skills that
businesses and the UK economy require.

FEATURE. ARTEZCLE : Foremployers, partnering with the loT means
TPSN DOLER N, helping ensure that tomorrow’s workforce meets
SN ’ . your skills needs. For young people, studying
j I with the loT provides a clear route into an
* exciting new career. Together we’re building a
J| powerful future for the UK'’s technical industries,

\\A " and now’s the time to get on board.
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BRANDING ASSETS
Audience - Employers

The copy within the example assets is for illustrative purposes.
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TAPPING
INTO
NEEDS y .-

4

loTsare

now live.

See howyour
businesscan
benefit.

Find out more at Department
institutesoftechnology.org.uk for Education

INSTITUTESF Nt
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YOUR
WORKFORCE .
THEIR SKILLS.

Seethe benefits of
partneringwithanloT.

Source Sans est et ex etdis aliqui quid qui
utmagnit quam inis debitati dunt officiatia
quodiopta dolores eatur, simaio comniae.

Unttur, verferum incimodi rem et, tem rem.
Nam nihiliq uuntent liquidicitam laborio
repedi ipsundis que est possit, sinusciis et
fugitatio de maionsectur, nobist et inciliqui
blaut quam laut et prestor esedips.

Find out more at
institutesoftechnology.org.uk

Branding Assets - Audience - Employers

43
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EMPLOYERS

Brochure

Source Sansestetex

S etdisaliqul quid quiut

magnit quam inis

debitatt dunt offidatia corpos
rateseseoseaquod millame
niasperibus, a vel et fugftas pert-
am quibusc lendio cus dolorro
Ipsumque et ex estiisquatquam
quianonreriaela sitae nis sunt.
Ertbea solomoditiaturest [atus,
quoeatur, simalo comniae. ‘ ‘

Unttur, verferum Incimodi rem Minis molore, utemqui
m‘f’“mfmm"":“ conetlandaevolupta
smdrsm;stpom.:nmm ni aliqui desto etque
— ’"‘ i sus, que occullori raest
‘ 1 prestor esedips. Sourc esans porepro ditius cor sustru
'[’,,‘m \¥ 4 est et exet disaliqul quid quiut e Siors
AT ; magnit quam inisdebitats dunt Bt

N

M _

‘!\‘\ | W 23 - 4 stotadoloratursimre
AR ] \ ) reofficique.

TOMORROW,
TODAY
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EMPLOYERS

Pop-up banners

[I[N[STI[T[u]T[E[S F
[T[e[c[n]n[afc]o]s]Y]

I
TAPPING

\p J

% i #
FUT@RE,;
PROVED

Partnering with an loT
could deliver immediate
value to your business.

institutesoftechnology.org.uk

Level 2 photography
example
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TAPPING'

INTO. ¢~
YOURL"

NE£!§

e i \
‘ » The‘ S
) ‘ A Eaveq \
' ' unched. )
\_!'—__ rrw.'gt:tne;::(:ndogy.org.uk

gl

Branding Assets - Audience - Employers

|
I I -
[ ‘\ ‘
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EMPLOYER
Webpage - top

SPOTLIGHT CONTACT PARTNER STUDY

PARTNER
WITH
AN IOT

TAPPING
INTO

YOUR
NEEDS

The Institute of Technology is a next generation
network of collaborations between further education,
universities and employers like you.
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EMPLOYER
Webpage - scroll

S
maximet maximet

B Del moluptatiae pra natur
most explat.

FIND YOUR
IDEAL IOT

LOCATION
[ Yorkshie sumber |

SPECIALISM

Aerospace Agriculture Animal Care Automotive

Cmscion | [crmverieds | | ovs
v | | ey e | [T TN

Horticulture Manufacturing Pharmaceuticals

WELPFUL RESOLRCES



May 2022 Institutes of Technology Brand Guidelines Branding Assets - Audience - Learners

BRANDING ASSETS
Audience - Learners

The copy within the example assets is for illustrative purposes.
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the futurein

hnology you want.

S a ) &

- Findout more at Department

: ant'Ft’ ltesoftechnology.org.uk for Education
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YOUR FUTUR
L5 HERE

Make your move to a futureintechnology.

Source Sansest etexetdisaliqui Inis debitati dunt officiatia
quid qui ut magnitquaminis corpos rates es eos eaquod
debitati dunt officiatia corpos miliame niasperibus, avel et
rates es eos ea quod miliame

niasperibus, avel etfugitas Fugitas periam quibusciendio
periam quibusciendio cus cusdolorroipsumque ete
dolorroipsumque et ex estiisq stiisq uatquam quianonrer

Sitae nis sunt.Eribea solo
moditia turest latus, quodi
optadolores eatur, simaio
comniae.

Find out more at
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LEARNERS

Brochure

BE NEXT
GENERATION

4
-
‘ LOREM IPSUM
¢ SIT AMET
i
‘
SourceSans est Namnshiliguui
S etexetdisaligul  uldictamiabos |
4 5
[ nitguam ini nt sl fugitatl
officiatia corp: malonsectur, noblst et
It
|
+
Make yourmovetoa "
rein technology.
' m quibusc lendio

cus doloro Ipsumque et

squatguam quia

Incmodi rem e¢, tem rem.
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LEARNERS

Pop-up banners

7

)

SEE
YOu
FUTURE

Get the futurein
technology that you want.

institutesoftechnology.org.uk

Institutes of Technology Brand Guidelines

Branding Assets - Audience - Learners

TALKING
YDUR—'\‘
LANGUAGE

| T

Apply for your place today.

Level 2 photography
example
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LEARNER
Webpage - top

HOME ABOUT SPOTLIGHT CONTACT PARTNER sTuDY

FUTURE

IS HERE

You are tomorrow’s talent - smart, ambitious and
o s ready to take your next step towards a well -paid job
and a rewarding career.
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LEARNER
Webpage - scroll

YOUR
FUTURE
IS HERE

FIND YOUR
NEAREST IoT

LOCATION

SPECIALISM

e ) | e

SRR | cromior | [craveveas | [ ows
o] [ ey ropor | [ (o

| Heattheare | | rorticutture | |

[scence | | SCEGERIN

CLICK MAP
TO VUIEMW
INSTITUTES

MELFFUL RESCURCES

e e= EEE 8=




May 2022 Institutes of Technology Brand Guidelines Co-branding

CO-BRANDING
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CO-BRANDING Example provider partner brand colours

There maybesomeinstances

wheretheloT brand will need to
work alongside the brandingofa
provider or employer partner.

Hereyou can see an example of
how we have co-brandedthis

poster using elementsfrom the
loT brand and applied a provider
partner’'s brand colours and logo.

LOREM IPSUM
DOLOR SIT
AMET FUGIA

Dam ut lam, sed mi, odipides sus
dae sitatem quatur arum fugia
vitiore sentest, coritae. Duci utem
fuga. Harchillaut ea volorro odtam.

LINCOLNSHIRE

IIN|S|TII|T E %UNIVERSITY OF
T|E[C[H[N]|O G|Y LINCOLN
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OVERVIEW
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Overview

OVERVIEW NEXT GEN.

e
S bz
==

PROVED

Portnering with an loT
could defrver immediate.

HOHUWHWNLUEE -
HEECICOONEEE

socosmatae
S
=

"

Minismolore, utemqul
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ADDITIONAL ASSETS

Additional loT assetsand
reference guides canbe
found at;:

https://www.institutesoftechnology.org.uk/content-hub

Additional assets
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